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Together with our partners, —
we build innovation responsibly,gg==

combining industrial processesggi

with their expectatlons and expertlse
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Ngombé forest
1,16 Million ha

11,600 km?
slightly larger than

Xi'an Prefecture
10,762 km?
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forest, its inhabitants and rich ,
biodiversity, from animals and plants to
its functions.

~ Atlinter are friends with the

s

Earlier this year, Nature* published
evidence of 2,5 times more large
mammals (e.g. gorillas and elephants)
being found in FSC-certified than in non-
FSC forest gong@ssions.
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https://doi.org/10.1038/s41586-024-07257-8
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\f‘@@sest to the so-called Fourth " Investment in-and adopfion of highly
strial Reviolution, or Industry 4.0 - technical, advanced innovations could
: — e ~ - c ool

—f ] alded era of connectivity. reap significant rewards.
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_Modern machmery‘bopsts pl.'oductlwty = Modern techno‘logy (product & process)—"
~On-site tralnmg upgrades  skills, elevates Made‘ln Africa to best- m’

ﬂnﬁ‘” ﬁﬂuhg—wmkmg conditions.

|

I\ milmAsal e simge

W\

¥
\‘.

)

A



Innovation for the people

When wood is harvested for the common good, it becomes
an agent of innovation. Social innovations emerge from
interactions among stakeholders to construct solutions to
social needs.
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Innovation for the future 48

Social innovation contributes to global goals, driving ks e ‘
sustainable development as described by the United * B LR “epmii,
Nations (UN SDGs). ‘



Innovation is synergy

The private sector has a pivotal role to play, combining
existing policy with expertise, serving as platform for
stakeholder engagement, collaboration and
knowledge-sharing.

Synergy means:

- integrating diverse stakeholders

- fostering multistakeholder partnerships

- promoting more inclusive decision-making.
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We work better when we work together, sharing what
we know. Opening to a diversity of viewpoints leads to
increased awareness, better problem solving.

Interholco is ready to learn!
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Our vision:
Innovation

Partner with us:

8 Tullia Baldassarri Hoger von Hogersthal
Communication and Marketing

@ Tullia.Baldassarri@interholco.com
www.interholco.com

o +4179946 2112
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mailto:Tullia.Baldassarri@interholco.com
http://www.interholco.com/
https://www.flickr.com/photos/interholco/albums
https://www.linkedin.com/company/interholco-ag/?originalSubdomain=ch
https://www.youtube.com/channel/UCW3eD8ixDikQRXFB3IY6G2Q
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